Presentation

Tachibana: Hello, I'm Tachibana from Sysmex.
I would like to explain on the overview of financial results for the third quarter of the fiscal year ending March
2022. Please turn to page three for the summary of financial results.
Net sales were JPY258.9 billion, up 22.2% from the previous year. Operating income was JPY49.87 billion, up
38.9%; and quarterly profit was JPY32.9 billion, up 41.3%.
In the first nine months of the fiscal year, net sales, operating income, and quarterly income all reached record
highs.
Net sales increased substantially due to a recovery in demand for tests, growth in reagent sales as a result of
sales measures in each region, and the impact of the weaker yen.
Operating profit increased significantly due to an increase in gross profit from the growth in reagent sales and
an improvement in the cost‐to‐sales ratio, despite an increase in general and administrative expenses due to
resumption of sales service activities.
As you can see on the lower left, the yen depreciated against the US dollar, euro, and Chinese yuan compared
to the same period last year, and the resulting foreign exchange impact was a positive JPY15.3 billion on net
sales and a positive JPY5.26 billion on operating income.
Quarterly income also increased due to an increase in operating income and an improvement in foreign
exchange gains and losses.
The tax rate was 31.8%, almost the same level as the previous fiscal year.

Next is the performance transition on a quarterly basis.
In the third quarter alone, sales grew by 13% and operating income by 1.6% from the previous year.
Sales grew by double digits compared to the same period of the previous year, when demand for testing was
on a recovery track.
Operating income increased only slightly due to an increase in other operating expenses caused by a
temporary loss recorded due to a fire at an outsourced storage facility.

Next are sales by destination.
Sales grew by double‐digit in all regions on a yen basis, mainly due to sales growth of hematology reagents
and the impact of yen depreciation.
On a local currency basis, double‐digit growth was achieved in all regions except China.
The overall impact of foreign exchange on sales was a positive JPY15.3 billion overall, and by region,
For the Americas it was JPY2.94 billion of positive impact.
For EMEA, it was JPY4.76 billion of positive impact.
For China, JPY6.49 billion of positive impact.
For AP, JPY1.09 billion of positive impact.

Next are sales by product type.
Sales of instruments were strong, especially in the fields of hematology and urinalysis in the Americas, but
declined in China due to the reaction to increased demand related to the novel coronavirus in the same period
of the previous fiscal year and delays in purchases by distributors in the third quarter.
Sales of reagents increased significantly due to growth in all fields, especially in the field of hematology, as a
result of recovery in the testing demand.

Next are sales by business.
In the hematology field, sales increased by double digits due to a recovery in the number of tests that had
declined due to the impact of the coronavirus, growth in instrument sales in the Americas, an increase in
reagent sales due to an increase in the number of instruments installed in EMEA, and strong performance in
countries that have recently switched to direct sales, such as India and Spain.
Sales in the field of urinalysis increased significantly, mainly due to the effect of the alliance with Siemens in
North America.
Sales in the hemostasis, immunochemistry, and life science field increased due to strong sales resulting from
the acquisition of bidding associated with the strengthening of medical infrastructure and increased demand
for coronavirus‐related tests.
The medical robotics business had sales of JPY740 million due to the introduction of surgical support robots
in the Japan region.

Next are breakdown of operating profit.
The main reason for the increase was an increase in gross profit due to higher sales.
The cost‐to‐sales ratio improved by 1.8 percentage points due to an increase in the sales composition of
reagents and in the composition of products with a low cost‐to‐sales ratio, despite some negative impact from
rising global transportation costs.
SG&A expenses increased due to the resumption of sales and service activities in various countries,
investments related to digitalization, and expenses related to new businesses such as the medical robotics
business.
R&D expenses increased due in part to continued investment in new product development and increased
expenses related to regulatory affairs.
Other operating expenses increased due to temporary expenses such as a fire at an outsourced storage facility
and impairment of intangible assets.
These factors resulted in the operating income.

Next are the main topics so far in this fiscal year.
Topics for the third quarter since October last year are shown in blue.
In the diagnostics business, the first is immunochemistry reagents in China. In December last year, we began
sequential sales of 15 reagent parameters developed at our Wuxi Development Center, including those jointly
developed with local companies in China.
In the urinalysis field in China, we obtained the regulatory approval for locally manufactured instruments in
December.
In the assay kit for Alzheimer's disease, we completed the application for manufacturing and marketing
approval of amyloid‐β in Japan at the end of December as planned.
In the medical robotics business, we completed an application to expand the application of our surgical robot
system to gynecology and gastroenterology in October last year.
In addition, the Company was selected for the Dow Jones Sustainability World Indexes for the sixth
consecutive year, and started ultra‐low temperature transportation with YAMATO TRANSPORT CO., LTD.

Next is the situation by destination.
Sales in the Americas were JPY59.27 billion, up 29.9%, or 23.9% on a local currency basis. Sales of both
instruments and reagents increased due to recovery from the impact of the coronavirus.
Sales of instruments increased due to progress in the installation of hematology instruments in the current
fiscal year, which had been delayed in the previous fiscal year due to the spread of the coronavirus. In the
urinalysis field, sales increased due to sales to users transferred from Siemens and sales of urinalysis system
products that combine the products of both companies.
Sales of reagents increased mainly in the urinalysis field due to the installation of instruments in collaboration
with Siemens, and to growth in the hematology field due to the recovery from the impact of the coronavirus.
The sales growth rates on a local currency basis for each region are
up 24.3% for the US, up 31.6% for Canada, up 30.6% for Latin America.

In the EMEA region, net sales were JPY76.18 billion, up 27.8%, or 19.9% on a local currency basis, with growth
in both instruments and reagents.
Sales of instruments increased due to growth in the hematology field in France and other countries, as well
as growth in the urinalysis and hemostasis fields as a result of the strengthening of medical infrastructure in
Russia and Eastern Europe.
Sales of reagents increased in the fields of hematology, urinalysis and life science due to recovery in demand
for testing and growth in direct sales areas. In addition, sales increased due to growth in sales of reagents for
hemostasis in Russia and other countries.
The sales growth rates on a local currency basis by region within the EMEA region are up 17.5% for major five
countries, up 12.2% for other countries in Europe, up 8% for Middle East, up 50% for Eastern Europe and
Russia, and up 36.8% for Africa.

Sales in China were JPY62.79 billion, an 11.3% increase on a yen basis but the same as the previous year on a
local currency basis.
Although instrument sales decreased, reagent sales were strong due to recovery from the impact of the
coronavirus and other factors, and sales increased on a yen basis due to the positive impact of foreign
exchange rates.
Sales of instruments decreased due to factors such as a reaction to strong demand in the same period of the
previous year, postponement of purchases due to buy China policies, and sluggishness of a major distributor
covering several provinces, mainly Shanghai.
Sales of reagents increased due to strong sales in the fields of hematology, coagulation, immunochemistry,
and others, reflecting the recovery in the testing demand and the progress in instruments installation in the
previous fiscal year.

In the AP region, sales increased by 26.2% to JPY21.360 billion, with double‐digit growth in sales of both
instruments and reagents in all segments.
Sales of instruments increased due to growth in the field of hematology and hemostasis in India, Thailand,
and other countries. Sales of reagents increased by double digits, mainly in India, Indonesia, and South Korea,
where demand for testing has recovered.
The sales growth rate by region within the AP region are
Up 18.6% for Southeast Asia, up 105.9% for South Asia, up 9.6% for Oceania, up 12.2% for East Asia.

In the Japan region, sales increased by 18% to JPY39.280 billion, with growth in instruments and reagents due
to increased demand for the coronavirus‐related tests.
Sales of instruments in the diagnostics business increased due to growth in the hemostasis and
immunochemistry fields, reflecting increased demand for the coronavirus‐related tests.
Sales of reagents increased due to growth in the fields of hematology and urinalysis as a result of recovery in
demand for testing, as well as growth in the fields of immunochemistry, hemostasis, and life science as a result
of increased demand for the coronavirus antigen testing, prediction of exacerbation of COVID‐19 and PCR
testing.
The medical robotics business had sales of JPY740 million. Since the launch of hinotori, a surgical support
robot, in December 2020, the total number of units installed as of the end of December 2021 reached 11.
However, the number of units installed is not proportional to the actual sales, as the sales scheme of each
project is not only purchase, but also lease, rental, etc., and the recording of sales varies greatly depending
on the terms of the contract. Please keep this in mind.

Lastly, I would like to present the consolidated full‐year earnings forecast.
In November last year, we revised our consolidated full‐year earnings forecast as shown on this page, and
there is no change from that.
Although there will be some ups and downs depending on the region and the business field, we will aim to
achieve the announced figures overall.
In the medical robotics business, we have had a sales target of JPY5 billion since the beginning of the fiscal
year, but due to the 3‐month delay in post‐marketing surveillance caused by the spread of coronavirus
infection, we were not able to start aggressive sales activities to general hospital until the second quarter. As
I mentioned earlier, there are various sales schemes for each project, including not only purchasing but also
leasing and rental, and the recording of sales differs greatly depending on the terms of the contract. As a
result, I think we will deviate greatly from our target of JPY5 billion, but we will aim to meet the full‐year target
for the Group by covering sales in other fields.
We are aiming to have a total of 20 units of hinotori installed by the end of this fiscal year, and except for a
three‐month delay in the start of full‐scale sales, installation is proceeding smoothly.
This concludes the presentation.
[END]

